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2020 may very well be the longest year any of us have
ever experienced. Filipinos of all walks of life were
faced with new adversities, many of which remain
unresolved as we approach 2021’s halfway point.
Nevertheless, changes brought about by the Covid-19
pandemic also brought about new forms of creativity,
accountability, and connectivity, with many Filipinos
embracing the new aspects of our circumstances.

The road to recovery will be the work of many hands
with diverse contributions. While scientists work on
medical solutions to contain the spread, each of us have
the responsibility to likewise address the challenges in
our respective industries for our stakeholders. In order
to create these solutions, a better understanding of how
drastically society has been changed is critical. How do
Filipinos feel about the 2020-2021 rollercoaster year? The
answers will provide indicators that will be useful as a
springboard in crafting both national and
organizational directions.
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The Management Association of the Philippines
(MAP) through its Committee on Health undertook an
effort to take the 'sentiment temperature' of the
Filipinos across the country on how the lockdowns
have benefited or challenged their lives. Tapping the
EON Group and its research partner Tangere, a survey
among randomly selected respondents was conducted
to have a take on what new systems enhanced their
lifestyles and what actions made it more difficult for
them to cope.

A summary of the findings of this survey are shared
in this issue, for both the public and private sector
leaders to consider as they plan to forge a better future
for the country.




H THE DATA

The Quick Pulse Study

Methodology & Limitations

A total of 6,000 Filipino respondents were surveyed on
their sentiments about the changes that have occurred
over the year due to the spread of the Covid-19 virus.

The survey was conducted through the Tangere mobile
application and went live from March 16-19, 2021. The
6,000 Filipinos who completely answered are app users
from all over the Philippines. Because it is an online
survey, respondents were restricted to those with smart
phones and internet connections.

Respondents Profile

Respondents by Gender

Gender

Males Females
36% » 61%

LGBTQIA+ /
3%

Respondents by Age Group

13 - 25 26 - 35
36% o ¢ 42 %

Respondents by Marital Status

Marital Status

Married
no Kids
17 %
—/. Mﬂl"l"iﬁd

with Kids
14%

Declared
9%

Respondents by Geographical Location

Geographical Location

NCR Luzon
27 % \ ( 51%

Visayas
12%




Results

Emotional State of Mind

Filipinos describe their state of mind as a myriad of
emotions - ranging from sadness to fear, boredom,
regret and at the lowest end, anger.

Sad 9000090000 56%
Fearful T D000 37%
Bored OO 0000000 3%
Regretful DO 000000 O 30%

Excited 290000000 O 15%
Glad ©PD00000000 3%
000000000 2%

Angry DOOOOOOOOO 4%

What they fear the most

Despite all the information that is readily available,
Filipinos still live in conscious fear that Covid-19 will
drastically affect their lives.

They still fear that -

A family member could get Covid-19

They’ll experience negative side effects from the 51%
COVID-19 vaccine

They'll be unable to do their class modules

The PPEs they wear will be ineffective against COVID-19

Effects of the pandemic
on personal finances

The impact of Covid-19 has shown us the struggle of
Filipinos in dealing with a rise in both risks and
expenses in their daily lives.

Effects

Expenses rose

Woas forced to be thrifty

Ditticulty to pay debt

Took a pay cut or
had lesser income

A tamily member lost a 299/

job/source of income

Own business failed 15%

Children’s education 11%

became more expensive

No effect 4°,
0% 25% 50% 75% 100%

% of respondents

Gaps in the new norm

2020 allowed Filipinos to bridge gaps in service
mobility through digital banking and delivery services.

. . % of
Gaps In Services Respondents

Speed & reach of internet services
Ways to transact with government




Looking Forward

Expectations for 2022

Filipinos remain optimistic about the future
of a stabilized economy and a return to a
peaceful new normal.

“Babalik ang sigla
ng ekonomiya.”

“Mas ECONOMIC

I P JOBS.”

i r/i
No more Back to “Magiging

CORRUPTION in ENORMAL.” Y yAAYOS na
Government. ang lahat.”

What Needs to Change

To achieve this new normal, Filipinos call for action
across multiple dimensions, expecting change from the
country’s institutions and individuals alike.

“Choose
leaders

wisely. iMahal
#” Be SMART analiaga
Be RESPONSIBLE na may IPON

and ALERT citizens. VOTERS” .
" o Pﬂl‘ﬂ Iﬂglﬂg ”Tﬂk& care
Maging MAPANURI. ’”
S LLEEEEN of your HEALTH.

Maintain good
HYGIENE.”

“Itigil na ang
CORRUPTION
sa gobyerno.”

Kailangan maging
DISIPLINADO ang
mga Pilipino.”




Findings

Acknowledge and validate the circumstances.
The public is painfully aware of the negative
effects of the pandemic. Skirting around the
issue runs the risk of appearing tone-deaf or out
of touch. Messaging that validates the ongoing
struggles will resonate better with consumers.

Be realistic, but optimistic. While Filipinos are
honest about their negative experiences and
feelings, they also express a strong desire to get
past this dark period. Communicate how
engagement with you helps them move forward.

Partner with a purpose. The public has made it
clear that getting to the newer, better normal
requires everyone to mobilize. Sharing the work
that you're doing alongside other industry
pioneers and community builders will help
people align with your cause.

Tap into renewed financial vigilance. The
opportunity to strengthen financial literacy is
there given how the prolonged quarantine has
dealt a huge blow on many household’s financial
resources. Developing new products that spell
convenience and easy access in anticipation of
the recovery period post pandemic would be
prudent.

H Digital remains to be a field full of
opportunities. The sudden onboarding of a large
segment of previously non-digital consumers
opens doors for more online transactions and
engagements through crossover platforms.

Key Insights

m Health has become a priority. Despite the
way our culture is stereotyped as fatalistic with a

bahala na attitude, respondents have shown a
clear understanding of the pandemic’s adverse
impact on their physical and mental health and
those of their loved ones. This has led to
heightened consciousness about strengthening
the immune system, personal hygiene and self
care that has put it on top of the priority list.

The financial impact of the pandemic has

encouraged creativity. The emergence and
success of small businesses and side gigs as a
way to make ends meet and/or address debt
reflect the agility of the public’s response to
this issue.

Public health and safety are collective
responsibilities. The resurgence of the
bayanihan spirit in response to gaps in public
services has encouraged the average Juan or
Juana dela Cruz to become more active
participants in their communities, volunteering
time and services when called upon by the needs
of the moment.
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