
SENTIMENT ANALYSIS: 
AI and Big Data for Reading Collective 

Minds

ADDS Sentiment Analysis



Case Study 1: 

For Gauging Voter Preference?
SURVEY  & SOCIAL INTELLIGENCE



Surveys

Lagging Indicator
Social intelligence

Leading Indicator

Assumption Sample size 2400 to 3500 (< 

0.0000375%) can represent 

entire population. 

Mindset changes slowly and 

cannot measure viral events

Large dataset (> 70%) can represent 

entire population

No assumption about mindset changes. 

Only focuses on continuous attitude 

changes.

Turnaround 1-3 weeks ~ 2 Hours

Advantage Can ask specific questions, but 

inexperienced enumerator might 

affect responses.

Cannot ask specific questions, but 

unbiasedly monitor attitude/honest 

signal.

Disadvantage Costly and difficult to get 

sampling right.

Overly sensitive to fast moving trends



The “Gap” declined by 19% in 30 

days.  So what will the “Gap” be?

Gap at 10% by March 11, 2022

Gap at -9% by April 11, 2022 











Publicity for last 7 days ended 4/26/2022



Publicity for last 7 days ended 4/26/2022 (French Election] [PH Prediction]

Leni :47 vs  BBM: 22
Pacquiao: 16, Isko:11, Ping:4

https://bit.ly/3EMYZo5
https://bit.ly/3Myposl


Points to Remember

Surveys

● Is it truly a Random 
Sample? (No A/B)

● Truthful Respondents?
● Trained Enumerators?
● How much does it cost?
● How fast can it be done? 
● Will it be timely?

Social Data

● …But will they vote?

● Can it be skewed by CIB 

● Keyword Filters to use?

● Coverage: Time range and 

geographic scope



Case Study 2: 

Banks, Brands, and Products





Brand Power vs. Assets



Second tier bank 

rankings are in flux. 

Caused by competition? 

By neglect? By 

scandals?

Opportunity to improve 

asset base by branding?



Content performance are periodic.

Public interest keyed to specific 

financial patterns.

Cheaper content distribution 

during non-peak period?

Use category peculiarities to 

create new products?

Adjust product performance 

metrics to take advantage of 

public responses?



Case Study 3: 

Brand Awareness/Preference 
(or How to be the PH Donut king)









Traditional Media Exposures Influencer Exposures

Top Media and Online Influencers











Q&A


