STRATEGY

in the New Age of Capitalism

Collaborative and Inclusive Approaches
to Value Creation

NICETO S. POBLADOR
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And some points of divergence..
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As a form of social institutions,

business organizations have no moral
others, S |

obligation to serve the interest of
sponsibility to serve
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«The business of business can no longer just be
business. Everything is nOW personal;

the business of business is therefore society.

_..businesses are going to compete on trust, on
responsibility, and on creating and maintaining
deep relationships with their stakeholders
rooted in shared truths and values.”
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