
 
 

 

 

 
   

 

 

 

 

 

 

 

 

 
s the world gradually returns to 

normal and businesses continue to 
recover from the pandemic, we find 
ourselves in a world of in-betweens 
– a place with both risks and 

opportunities as businesses figure out which 
legacy systems and pre-pandemic procedures 
they can merge with new strategies. This 

transition requires transformation, collaboration 

and a focus on people and technology. 
 
 

number of complaints for debt collection 

harassment. From 485 complaints in May 2019, the 
National Privacy Commission (NPC) handled 1,867 
complaints in December 2020, an increase of over 
200%. 
 
What to expect if you miss a business loan 
payment 

 

First, know that no one gets imprisoned for non-
payment of a loan, as per the 1987 Philippine 
Constitution. 
                                          (continued on page 2) 

  

he proliferation of celebrity 

endorser announcements, 
holiday-themed digital ads, and 
promos welcoming September 
should tell you that big businesses 
are milking the ‘Ber months for 

what it’s worth. The ‘Ber months is not only the 
longest holiday season in the Philippines; it’s also 
the longest opportunity for local businesses to 
profit continuously. 

member states).  

 
The primary school case was documented by an 
updated cross-country 2022 report of the World 
Bank on the subject where we ended miserably on 
the development indicator on reading (the learning 

poverty indicator indicative of the ability to read a 
simple text with comprehension by age 10), writing, 
mathematics, and global citizenship by Grade 5. 
 
                                         (continued on page 4) 

 

 

In line with this, PwC Philippines shares its annual 
report, PwC MAP 2022 CEO Survey that compiles 
the perspectives of 119 chief executives from 
various industries and explores how their 
businesses have responded to the challenges of 
the pandemic and recent geopolitical issues. It 
provides valuable insights on their priorities for 

recovery and how they are transforming their 
business plans to make way for future growth.  

                                            (continued on page 2) 
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While small and medium enterprises (SMEs) do 
not have the same amount of resources as their 

bigger counterparts, they have two advantages 
that big businesses don’t. First, they can be more 

agile in executing new strategies due to having 
less decision-makers. Second, SMEs can develop 
a strong internal team much faster, due to having 
less employees to develop and empower. Using 
these advantages to execute the following big-
business strategies can help SMEs corner a 

market, improve their operations, and increase 
their sales volume this season. 
                                        (continued on page 3) 
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“Winning strategy: Combining tech, 
talent and CX” . . . 
(from page 1) 

 

Developed together with the Management 
Association of the Philippines (MAP), the survey 
yielded findings that were presented during the 
recently held 20th MAP International CEO 
Conference on “THE WINS OF CHANGE: Thriving 
in a World of In-Betweens”.  
 

The survey revealed that CEOs are incorporating 
technology and digital upskilling (64 percent), 
talent retention and development (58 percent), 
and improved customer experience (49 percent) 
in their business plans to prepare for post-COVID 
growth and recovery. Recognizing the value of 

digital transformation and key stakeholders, 

businesses are placing technology, customers 
and employees at the center of their strategy. 
 
Harnessing the power of technology 
 
As we have learned from the last two years, 

digital transformation is integral to the long-term 
success of a business. Companies that made early 
strategic investments in technology have been 
able to respond to changing market and customer 
behaviors, and even improve revenues and 
business outcomes. 
 

While digital transformation does present new 
growth opportunities, it also exposes companies 

to new risks. Fraudsters and criminal hackers 
have never been more active; and data breaches 
are now common. Moreover, companies must 
also keep up with evolving regulatory 

requirements in the digital landscape. To ensure 
trust, integrity and compliance, business leaders 
must learn how to balance convenience and 
accessibility with security by embedding 
cybersecurity and data protection into their digital 
strategies. 
 

Winning with customer experience 
 
Digital transformation should be centered on 
customer experience. Companies that manage to 
digitally transform themselves to meet the needs 

of customers are leading the market. Since the 
pandemic dramatically shifted customer 

expectations, winning companies use data 
analytics to better understand customer patterns 
and behaviors, and adapt their services to meet 
their ever-changing needs.  
 
In a country where consumer spending is a major 

economic growth driver, getting the customer 
experience right is everything. PwC found in a 
recent study that customers are willing to pay 
more for a great experience. When customers’ 
expectations are met or exceeded, companies  
 

gain measurable business benefits — including 
the chance to get a larger share of the customers’ 
wallet. 

 

The CEO survey also found that most CEOs will 
continue to invest in data platforms, artificial 
intelligence (AI) and contactless payment 
systems. As much as 3D printing, drones and 
VR/AR are exciting developments, companies 
need to invest in digitalization where it matters — 
in improving customer experience. Data 

platforms and AI can help enhance customer 
profiles and develop more personalized 
marketing campaigns. Electronic payment and 
billing solutions can also provide an easier, 
quicker and safer checkout experience to 
customers. 

 

Retaining and upskilling talent 
 
As companies continue to adopt new 
technologies, they must also ensure that their 
workforce can complement and leverage on the 
value of these investments. About 37 percent of 

CEOs identified labor constraints as one of the 
factors that will continue to affect their 
businesses. 
 
Employees must be equipped with the right skills 
and competencies to match evolving business 
needs. Business leaders must foster a culture of 

learning in their organizations and empower their 
people to develop their capabilities through 

virtual upskilling and training programs. The 
government and educational institutions must 
also work together to ensure that the national 
curriculum is updated to prepare our students for 

the future. 
 
Aside from gaps in digital skills, the pandemic has 
also exacerbated issues on talent retention. 
According to PwC’s Global Workforce Hopes and 
Fears Survey, one in five employees are likely to 
switch to a new employer, with Gen Z and 

Millennials topping the list. 
 
An article by the Harvard Business Review found 
that resignation rates have been steadily 
increasing over the past ten years so the end of 

the pandemic would not signify the end of the 
resignations. The issues that led to the Great 

Resignation (i.e., burnout, unfair compensation) 
developed over a long period of time so they may 
take even longer to resolve. To win the war on 
talent, business leaders must recognize the needs 
of their employees and understand that they will 
have to make changes in their organization to 

meet those needs.  
 
PwC’s workforce survey also found that retaining 
employees will call for more than just pay as they 
also consider purpose and fulfilment in their  
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career decisions. A corporate purpose founded on 
human values and societal impact is vital to 
attracting, motivating and retaining key talent. 

Employees want to find meaning in the work that 

they do. They need to be able to connect with the 
purpose of the company, see how it benefits 
society, and understand how their work helps 
achieve it. 
 
As companies face a wide range of challenges in 
the new normal, it is important that their people 

are fully engaged to contribute to the 
organization’s success. 
 
A business strategy for the future 
 
The past couple of years have transformed the 

way we do business. And to win in the next 

normal, businesses must act fast and adopt new 
ways of working. For organizations, this means 
implementing a three-fold transformation 
centered on technology, customer centricity, and 
talent management. 
 

Digital capabilities that were previously viewed as 
‘nice to haves’ are now table stakes as these can 
unlock transformative opportunities. Technology 
introduces key capabilities that can improve 
operations, enrich customer experience and 
enhance employee engagement.  
 

Companies must also prioritize people and 
organizational transformation by investing in 

talent. Many have provided their teams with 
opportunities to upskill and optimize the use of 
digital tools. Others have also recognized the link 
between purpose and talent retention as they 

inspire their people to work towards the 
betterment of both the company and society.   
 
As market conditions and customer needs 
continue to evolve, companies need to develop 
proactive strategies focused on creating long-
term value. By integrating the intersection of 

these three main components into their 
strategies, companies can be better equipped to 
navigate the business landscape of tomorrow. 
 
More business insights are discussed in the PwC 

MAP 2022 CEO Survey. Download the full report 
at www.pwc.com/ph/ceosurvey. 

 
(The author is a member of the MAP CEO 
Conference Committee and the Vice Chair of the 
MAP Ease of Doing Business Committee. She is 
the Deals and Corporate Finance Managing 
Partner of Isla Lipana & Co./PwC Philippines. 

Feedback at <map@map.org.ph> and 
<jade.roxas@pwc.com >). 
 
 
 
 

“Big-business strategies SMEs should adopt 
for ‘ber months” . . . 

    (from page 1) 

 

Make peak season preparations as early as now. 
Advertisers and marketing agencies submit 
holiday campaign pitches to big brands as early 
as June. By September 1, business plans for the 
peak season are set in motion. After the holidays 
are over, a post-mortem analysis of the ‘Ber 
month campaigns is conducted, and the learnings 

reserved for next year’s campaign briefing. 
 
In contrast, many SMEs are unprepared for the 
holiday season year after year. Some assume 
their sales volume will naturally increase even if 
they don’t spend on marketing. Some resort to 

last-minute promos without adequately preparing 

their operations. Most do not conduct a post-
holiday performance analysis, missing out on 
insights that can improve next year’s holiday 
campaign. 
 
So if you are a business owner committed to 

earning more over the ‘Ber months, you must 
also commit to preparing as early as now. First, 
collect operational intelligence from the previous 
years’ Ber months. What issues were 
encountered in inventory, delivery and logistics? 
Which days were the busiest? Which point of sales 
had the most volume? Which products and/or 

services did the best and worst? If your 
competitors performed better than you did, what 

did they do differently? 
 
From here, set a date to create a holiday business 
plan, which should combine your learnings with 

facts from your current day-to-day operations. 
The plan will ideally answer which of your 
products and services will be in high demand; 
your inventory and order capacity; and which 
parts of your operations will need extra spending. 
 
You may not immediately know how much capital 

you’ll need, and when it will be needed. In this 
case, a business credit line will largely help secure 
your business. This is a type of business loan that 
lets you borrow from a credit limit whenever the 
business need arises. As much as possible, find a 

revolving credit line that is free to set up, has an 
affordable interest rate, and lets you repay only 

what you used plus interest without a lot of fees. 
This will provide you a good emergency fund for 
cash flow gaps or new business opportunities. 
 
Fix small issues that can hinder operations. 
Conglomerates and big brands are constantly 
reviewing internal systems and processes to 
improve efficiency and eliminate the 
redundancies that come with rapid growth. SMEs 
can do the same by reviewing existing systems 

for inventory, product information, order system, 
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Stock inventory alone can have lots of issues, 
such as your online ordering system not 
accurately reflecting actual items in stock, or 

items being difficult to find in your warehouse. 

The most important thing is to know everything 
you can sell, where they are stored, and how to 
bring them to the customer in the fastest way 
possible. Conducting a stress test that replicates 
your busiest days is the best way to find all these 
issues. Once you have information, act on 
developments that can be finished before the 

increase in demand kicks in. 
 
Train your staff, especially the ones on the 
ground. Conglomerates take a lot of time in 
training employees and going over contingency 
plans, especially on mission-critical days like 

11.11 or Christmas Eve. For warehouse, retail, 

and service staff, training is repeated at least 
annually. This ensures employee safety and 
mitigates risks as soon as they’re noticed, 
preventing a complete shutdown of operations. 
 
In the same vein, SMEs must reiterate their 

staff’s training during the ‘Ber months. 
Otherwise, employees might be tempted to take 
shortcuts, ignore safety rules, or skip the proper 
approvals to speed up production and delivery. 
 
If you are running ‘Ber month-related events or 
promos, it’s also best to define a special process 

on how you’ll fulfill event-related orders. In case 
of unexpected events, such as calamities or labor 

shortages, a contingency plan must be in place. 
Aside from ensuring a smooth customer journey 
from ordering to after-care service, discussing 
these plans and processes with staff will also give 

you valuable feedback on how you can deliver 
faster or mitigate risks better. 
 
For instance, if you are offering same-day 
shipping, your sales and marketing team should 
always communicate the areas covered by this 
offer. Fulfillment center managers must have a 

system for figuring out which warehouse can 
deliver an order the fastest. There must be a 
system informing customers when their order has 
been dispatched. Your logistics team must also be 
trained to communicate well with customers, 

especially if they need directions or are having 
trouble with delivery. 

 
Resource poverty may not allow SMEs to operate 
in the same way as their bigger counterparts 
during the ‘Ber months. However, there’s a lot to 
be learned in big brands’ strategies for planning 
ahead, prioritizing efficiency, preparing for worst-

case scenarios, and training staff to ensure safety 
and a smooth fulfillment process. Once you distill 
these learnings into smaller-scale strategies for 
your business, you’ll find it easy not only to 
increase your revenue during the long holiday  

and shipping — in short, your overall end-to-end 
process.  
season – but to repeat your success year after 

year. 

 
(This article reflects the personal opinion of the 
author and does not reflect the official stand of 
the Management Association of the Philippines or 
MAP.  The author is the Vice President for 
External Relations of First Circle, a fintech 
provider that helps SMEs grow through long-

term partnership, flexible financing, and free 
tools to help them find government 
opportunities. This article is co-written with Jess 
Jacutan, First Circle’s Content Marketing Lead. 
Feedback at <map@map.org.ph> and < 
benedict@firstcircle.ph>). 
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Joint Statement Supporting the Phaseout of 

Philippine Offshore Gaming Operators (POGOs) 
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NOTICE OF ANNUAL GENERAL MEETING OF  

MAP MEMBERS FOR 2022 
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Please register thru the following link:  https://forms.gle/2Px49nhTUGdqaFYT9 

https://forms.gle/2Px49nhTUGdqaFYT9
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1. “Exporting more to more” 
      from MAP Governor CIELITO “Ciel” F.   
      HABITO’s “No Free Lunch” Column in the  
      PHILIPPINE DAILY INQUIRER on  

       October 25, 2022 
 
Among our comparable Asean neighbors, we 
export the least relative to the size of our 
economy, and it’s glaring. In 2021, Singapore’s 
exports amounted to an equivalent of 127 
percent of its gross domestic product. The 
corresponding figure for Vietnam was 104, 
Malaysia 63, Thailand 54, and Indonesia 20 
percent. Ours was a mere 14 percent. 
 
In times of global recession, such as is widely 
feared to be imminent now, this might be seen 
as a blessing in disguise, as we would have 
relatively much less to lose when export markets 
shrink in the face of declining incomes. But this 
doesn’t mean we should not be trying to sell 
overseas much more than we’ve managed to. 
After all, we need exports because they allow us 
to pay for goods and services that we import 
from abroad, especially those we can’t produce 
ourselves. And like it or not, we are a highly 
import-dependent economy, and I’m not 
referring to consumer goods like food and 
everyday products. The bulk—more than 80 
percent—of our import bill goes to inputs to 
production, especially fuels, equipment and 
machinery, supplies and raw materials for our 
farms and factories (like fertilizers and 
chemicals), and intermediate products (like 
electronic chips that we assemble into 
semiconductors and circuit boards, which we in 
turn export). The lesson that Asian export-
oriented countries learned from the last global 
slowdown in 2008-2009 was not that they should 
export less, but that they shouldn’t overly rely 
on dominant markets like the US and Europe as 
buyers of their exports. It’s important to “put our 
eggs in more baskets,” so to speak, so we don’t 
end up in big trouble if one or two of them drop. 
In short, export market diversification is crucial. 
 
For many years, we have in fact put too much of 
our export “eggs” in too few baskets. For 
decades, the US, Japan, and Western Europe 
received the bulk of our exports. China and 
Asean changed that somewhat with their entry 
into the picture in the past decade or so, thanks 
to free trade agreements. This moderated the 
disproportionately high share that used to go to 
the US, especially. Asean, as a bloc, is now 
actually our biggest export market, with whom 
our total trade and exports now exceed that of 
China, Japan, or the US. Even so, we have 
continued to largely overlook fast-growing 
markets in such places as Central and Eastern 
Europe, and Latin America. 
 
 

I’ve always felt we could do much better with the 
latter in particular. Back in the 1990s, I 
discovered in visits there that Mexico, Brazil, 
Argentina, and Chile were already trading briskly 

with neighbors like Malaysia and Indonesia, while 
our trade with them was a mere trickle. The irony 
about this is that our shared Hispanic colonial 
history with them should have been an advantage 
for us in fostering trade with these economies, as 
against our neighbors whose colonial ties were 

with the British and the Dutch. In fact, we were 
the gateway to the rest of Asia from the Americas 
and Europe in the era of the Manila-Acapulco 

galleon trade, spanning the 16th to 19th 
centuries. But Singapore and Taiwan have long 
taken that distinction away from us. 
 

We have also been too dominantly reliant on 
electronics exports, mainly semiconductors and 
circuit boards (rather than finished products), 
which peaked at about two-thirds of all our 
merchandise export earnings, and still stand at 
around 60 percent. This has made our export 
sector unduly vulnerable to one industry’s ups 

and downs. And given that the world electronics 
industry has indeed been prone to such swings, 
the same instability is transmitted into the 
Philippine export sector and the economy at 

large. 
 

Happily, things have been changing, albeit ever 
so slowly. The numbers suggest that Philippine 
export markets have become increasingly more 
diversified in recent years. The number of 
economies to which our country exports has 
grown from about 70 in 2000 to 200 now. Still, 
it’s remarkable that the composition of our top 10 

export markets has hardly changed in the last 
decade. There remains a long way to go and 
much work to do to achieve the export market 
diversification that would give us both higher 
levels of exports and greater export stability. 
 

cielito.habito@gmail.com 
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2. “A tax won’t work (2)” 
      from MAP Governor PETER WALLACE’s         
      “Like it is” Column in the  

      PHILIPPINE DAILY INQUIRER on  

       October 24, 2022 
 
Last week, I discussed why a 10-percent tax on 
export of nickel ore won’t lead to local 
processing. For copper, it is already processed in 
an initial step with the large mines having a 
concentrator plant attached to them. The extra 
step of refining that concentrate is already done 
here by Pasar, which has a smelter to produce 
cathodes of copper. The next step of 
manufacturing products, made of copper, is a 
financial decision manufacturers, independent of 
the mines, have to make that a tax — on the 
mines — won’t influence. There’s no sufficient 
supply for a second smelter. So, a tax on copper 
won’t work either. What I think this pretty clearly 
shows is that a 10-percent export tax is only 
applicable to nickel, but wouldn’t work or achieve 
the intended aim. This would, in fact, only lead 
to further uncompetitiveness of nickel ore from 
the Philippines, which would then likely lead to 
the eventual closure of existing mines and no 
new ones, and, therefore, no prospects for 
processing, with consequent lack of income for 
the government, jobs for the people, and 
development of local communities. 
 
What I’d like to discuss here is something I’ve 
raised again, and again — and again. 
Thoughtless people want to ban mining, despite 
the fact that they use mined products in 
everything they do. These thoughtless people led 
to a ban on open-pit mining back in 2011, then 
again in 2017, after it had been relaxed in 2012, 
before now being allowed again. This bothers me 
greatly. How can we guarantee that someone 
that is willing to invest hundreds of millions, even 
billions of dollars, won’t suddenly have that 
investment closed down by a new leader with 
activist ideas? This is a problem not only for 
mining, but for everything. How do we break the 
six-year shifts in policies in a way that will 
protect any investor willing to put his money into 
the country? Our leaders might want to think 
about that. That five-year hiatus, which has now 
been reversed again, set back the development 
of a number of mines, including the large 
Tampakan deposit in South Cotabato that was 
about to reopen. But the Tampakan mayor 
apparently revoked the company’s business 
permit. We seem to be lurching from one 
problem to another. 
 
Environmentalists of the local Catholic diocese 
hailed the delay in the development of 
Tampakan. I’m particularly disappointed in Fr. 
Jerome Millan of the Catholic Diocese of Marbel 
who claimed a victory in stopping open-pit 
mining. He’s saying NIMBY, Not in My Backyard, 
let other people suffer, as he sees it, the 
deleterious effects of mining. He’s going against 
Catholic teaching where imposing on others is 
not what the Bible teaches you to do. Accepting  
 

 

responsibility and concern for others is throughout 
the Bible, just one verse — Philippians 2:4: “Let 
each of you look not only to his own interests, but 

also to the interests of others.” He’s also being 

hypocritical. He uses a gold cross. He kindly feeds 
children with food cooked in metal pots. His church 
is lit by electricity produced by metal generators. Or, 
for the environmentalists, metal-framed solar 
panels and windmills. Where does he think the ever 
so many products he uses that have metal in them 
get the metal from? Mines. Without mines, our world 

collapses. The Christian thing to do is to say, “let’s 
do it here, so others don’t have to suffer the 
degradation (as he sees it, I don’t for reasons I can 
discuss) of their environment. We’ll do it for them.” 
That’s the Christian thing to do. 
 

Activists are too often people with the best of 

intentions, with the least of knowledge. They fail to 
consider all aspects of an issue. Mining is a good 
example of that; they oppose it. And, yes, it does 
harm the local environment—for a while. But post-
mining, the land can be converted into something 
beautiful (a lake) or useful (a city). Pollution from a 

mine can be minimal if the mining is responsibly 
done. It’s the irresponsible mining that causes all 
the trouble. It’s the irresponsible lot where I 
thoroughly agree with the environmentalists, that 
must be stopped. That’s what they should focus on. 
 
Our modern world is totally dependent on mined 

products, from iron ore to cement. We have no 
civilization without it. An activist’s role, and 

particularly the church’s, with all its power, should 
not try and stop it, but to actively monitor all mines, 
and fight to ensure that a mine is operated in a 
manner that minimizes any negative effect on the 

environment, and looks after the local people. 
NIMBY is a thoughtless, selfish, unchristian 
alternative. Without mining we go back to the stone 
age, living in huts. 
 
Email: wallace_likeitis@wbf.ph 
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   May 19, 2022                                                                           May 2, 2022                                                     

   MAP GMM                                                                                 MAP Webinar                                                                                

  

   April 29, 2022                                                                           April 29, 2022 
   MAP Webinar                                                                            MAP Webinar 

  

 
 

    April 27, 2022                                                 April 22, 2022 
       MAP Lecture                                                    MAP Webinar 

 

 
   March 24, 2022                                                  March 9, 2022 
   MAP General Membership Meeting                       MAP Lecture 
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   February 10, 2022                                            January 13, 2022                           

   MAP Economic Briefing and                                MAP Inaugural Meeting and  
   General Membership Meeting                             Induction of MAP 2022 Board of Governors 

 
 

 
 

 
 
 
 
 

 
 

 
    November 22, 2021                                            

   “MAP Management Man of the Year 2021”              
   Awarding Ceremony and                                     November 12, 2022                           
   MAP Annual General Membership Meeting            2nd MAP NextGen CEO Conference 
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OCTOBER 2 

1. Mr. MICHAEL HARRIS CONLIN 

President and CEO, Henry & Sons Trading and 

Manufacturing Company, Inc.  

2. Atty. TEODORO “Teddy” A. Y. KALAW IV 

Principal, Kalaw & Associates Law  

3. Ms. JUDITH V. LOPEZ 

Independent Director; Chair, Audit Committee and 

Risk Compliance Oversight Committee, Philippine 

Veterans Bank  

4. Mr. JOSE “Tito” FELICIANO SANTOS 

VP for Finance and Treasurer, Ateneo de Manila 

University  

5. Mr. RICHARD RAYMOND “Ricky” B. TANTOCO 

President and COO, Energy Development Corporation  

OCTOBER 3 

6. Mr. RONNIE B. ALCANTARA 

Trustee, CIBI Foundation, Inc. 

7. Ms. MARIA TERESITA “Marites” T. DAGDAG 

President, Clorox International Philippines, Inc.  

OCTOBER 4 

8. Mr. FRANCIS C. LAUREL 

President, Toyota Batangas City  

OCTOBER 5 

9. Mr. ANTHONY “Tony” T. ROBLES 

President and CEO, Coastside Homes Properties Inc.  

OCTOBER 6 

10. Mr. D. ARNOLD A. CABANGON 

President, Fortune Life Insurance Co., Inc.  

11. Mr. JOSE VICTOR “Victor” P. PATERNO 

President and CEO, Philippine Seven Corporation  

12. Ms. MARRIANA “Hannah” H. YULO 

Chief Investment Officer and SVP for Corporate 

Finance, DoubleDragon Properties Corporation  

OCTOBER 7 

13. Mr. SAEED MOHAMMAD AHMAD ALI AHMAD 

General Manager Philippines, Etihad Airways  

14. Mr. JESUS JOEY “Joey” T. MARCELO 

CEO, Sante International Inc.  

15. Ms. OLGA GRACE “Grace” PEREZ 

VP for Global Solutions, Newcore Industries 

International, Inc. (NCI)  

16. Atty. FELIX “Dodie” T. SY JR. 

Managing Partner, Insights Philippines Legal Advisors  

OCTOBER 8 

17. Ms. MARIA CRISTINA “Ginbee” L. GO 

President, BPI Family Savings Bank 

OCTOBER 9 

18. Mr. EDGAR “Ed” O. CHUA 

CEO, De La Salle Philippines  

19. Ms. ANDRONICA “Nica” T. ROMA 

President and General Manager, Nikka Trading  

OCTOBER 10 

20. Atty. MARIE-ROSE “Tenten” BARRAMEDA LIM 

President, Citicorp Capital Philippines, Inc.  

21. Mr. JOSE MA. ANTONIO “Jam” M. MACALINO 

Country Head, Asset Services, CBRE GWS IFM PHILS. 

CORP.  

22. Mr. RENATO “Rene” B. PADILLA 

General Manager, Philippine International 

Convention Center (PICC)  

 

 

 

23. Mr. DAVID ROOS 

Managing Director, Perfetti van Melle Philippines, Inc.  

24. Mr. MAGTANGOL “Doy” A. ROQUE JR. 

President, M2.0 Communications, Inc.  

25. Atty. MARIA GEORGINA “Gina” J. SOBERANO 

Principal, Tax, KPMG R. G. Manabat & Co.  

OCTOBER 11 

26. Prof. PAOLO ANTONIO “Paolo” L. AZURIN 

Head of Investment Banking - Philippines, CLSA 

Exchange Capital, Inc.  

27. Mr. ROBERTO JOSE “Bobby” L. CASTILLO 

President and CEO, EEI Corporation  

28. Mr. VLADIMIR “VJ” M. MANUEL 

Chief Growth Officer, Nudgyt Pte Ltd  

OCTOBER 12 

29. Mr. SHAILESH “SB” BAIDWAN 

President, PayMaya Philippines, Inc.  

30. Cong. MARISSA DEL MAR 

President, Millicent Productions 

31. Mr. RAUL C. PAGDANGANAN 

President and CEO, Cardinal Santos Medical Center  

32. Dr. ENRIQUE “Ricky” Y. YAP JR. 

EVP, Manila Hotel  

OCTOBER 13 

33. Mr. FRANK S. GAISANO 

Chair and CEO, Metro Retail Stores Group, Inc. 

(MRSGI)  

34. Mr. EDUARDO “Eddie” H. YAP 

President and CEO, Clairmont Group  

OCTOBER 14 

35. Atty. CARLOS ALFONSO “Caloy” T. OCAMPO 

Founding Partner and Senior Partner, Ocampo and 

Manalo Law Firm  

36. Mr. ARTHUR “Art” R. TAN 

CEO and Vice Chair, Integrated Micro-Electronics, Inc.  

OCTOBER 15 

37. Mr. AURELIO NOEL “Noel” G. DAYRIT 

President and Head of Investment Banking and 

Advisory, Maybank Kim Eng Capital, Inc.  

38. Atty. GIANNA R. MONTINOLA 

SVP, Far Eastern University (FEU) 

OCTOBER 16 

39. Dr. EDWARD “Ed” L. FEREIRA 

Special Envoy of the Duterte Administration to the 

Republic of Kazakhstan and President and CEO, 

Ferycor International Management Group, Inc.  

OCTOBER 17 

40. Dr. DONALD PATRICK “Donald” L. LIM 

COO, DITO CME Holdings Inc.  

41. Mr. JAIME NOEL “Joel” SANTOS 

President and Co-Founder, Thames International 

School 

42. Ms. MARIA MARGARITA “Margot” TORRES 

Managing Director, Golden Arches Development 

Corporation (McDonald's Philippines)  

OCTOBER 18 

43. Mr. AURELIO “Rey” O. ANGELES 

President, Filipinas Multi-Line Corporation  

44. USec. ERNESTO “Nesty” G. CAROLINA 

Administrator, Philippine Veterans Affairs Office 

(PVAO)  
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Happy Birthday to the following MAP Members who are  

celebrating their birthdays within October 1 to 31, 2022  
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45. Mr. PATRICK C. PARUNGAO 

Center Head, UST Global, Inc. 

46. Mr. DAVID ANDRE “David” P. SISON 

President, Mamamia Foods, Inc.  

47. Mr. BRYAN SPENCER “Bryan” U. YAP 

President and COO, Lepanto Consolidated Mining 

Company  

 

OCTOBER 19 

48. Ms. TERESITA “Tessie” SY COSON 

Vice Chairperson, SM Investments Corporation  

49. Ms. NIKKI TANG 

CEO, DMARK Corporation 

 

OCTOBER 20 

50. Mr. RODELIO “Dode” C. ARCILLA 

President, Enterprise Information Technology 

Corporation (EITC)  

51. Mr. LEONARDO “Dong” R. ARGUELLES JR. 

52. Dr. ALFREDO R“Alran” .A. BENGZON 

53. Mr. CEZAR “Bong” P. CONSING 

President and CEO, Ayala Corporation 

54. Atty. RUBEN T. DEL ROSARIO 

Managing Partner, Del Rosario & Del Rosario Law 

Offices 

55. Mr. PATRICK RICHARD “Patrick” D. REIDENBACH 

President, Ubaldo Reidenbach Solutions, Inc. (UR 

Solutions)  

 

OCTOBER 21 

56. Mr. ROBERTINO “Robert” E. PIZARRO 

President, A. Brown Company, Inc.  

 

OCTOBER 22 

57. Dr. JIKYEONG KANG 

President and Dean, Asian Institute of Management 

(AIM) 

58. Ms. MARIA ROSARIO “Charrie” YULO-NG 

Managing Director, Carmelray Industrial Corporation  

59. Atty. EUNEY MARIE MATA “Euney” J. PEREZ 

Managing Partner, Mata-Perez, Tamayo and Francisco 

Attorneys-at-Law  

60. Mr. OSCAR ALESON TORRALBA 

Chair and CEO, Town Holdings Corporation  

 

OCTOBER 23 

61. Mr. IAN PHILIPPE “Ian” W. CUYEGKENG 

EVP and COO, Philippine British Assurance Co., Inc. 

62. Mr. JOSE BEN “Joeben” R. LARAYA 

Chair, ULTREX Management and Investments 

Corporation 

63. Dr. SIEGFRED “Yeye” L. MANAOIS 

Chief, Piers Inspection Division, MICP, Bureau of 

Customs  

64. Mr. ERICSON “Eric” SUPAN MARANAN 

CFO, Sante International Inc.  

 

OCTOBER 24 

65. Ms. NATIVIDAD “Nabbie” N. ALEJO 

Co-Founder and Managing Director, Alpha Primus 

Advisory, Inc. 

66. Mr. CESAR R. CONCIO JR. 

Chair, Vision Exponents, Inc.  

67. Ms. MA. CRISTINA “Angel” SANTIAGO ROSALES 

President and CEO, Professional Payroll Specialists 

Inc. (PPSI)  

 

 

 

OCTOBER 25 

68. Dr. ROBERTO “Obet” P. SALVINO 

President and Chair, Salvino Agri-Industrial Machinery  

69. Mr. JAMES G. VELASQUEZ 

President and CEO, PT&T Corporation  

70. Ms. DIANA “Dianne” P. AGUILAR, Chair, SB Capital 

and Investments Corp.  

 

OCTOBER 27 

71. Mr. REX C. DRILON II 

Vice Chair, Center for Excellence in Governance  

72. Mr. JEFFREY “Jeff” C. LIM 

President, SM Prime Holdings, Inc.  

73. Mr. BENJAMIN “Ben” S. SANTOS 

President, AS Realty Corporation  

 

OCTOBER 28 

74. Ms. DOROTHY DRYSDALE 

Head, Internal Communications, Marsman Drysdale 

Group  

75. Mr. PAULINO “Jun” B. FERNANDEZ, JR. 

CEO, Global CoMRCI  

76. Atty. TERESITA “Tess” J. HERBOSA 

Of Counsel, ACCRALAW  

 

OCTOBER 29 

77. Mr. GERARD “Jerry” H. BRIMO 

President and CEO, Nickel Asia Corporation (NAC) 

78. Mr. RAMON R. DEL ROSARIO JR. 

President and CEO, PHINMA, Inc.  

79. Ms. VIRGINIA GARRIDO LANE 

VP and Treasurer, Lane Moving and Storage, Inc.  

80. Mr. REYNALDO “Rey” C. LUGTU JR. 

President and CEO, Hungry Workhorse Consultancy, 

Inc.  

81. Ms. RIZALINA “Riza” G. MANTARING 

Board Director, Sun Life Grepa Financial Inc.  

82. Mr. ARIEL C. ONG 

President, First Philec  

 

OCTOBER 30 

83. Atty. PATRICK T. AQUINO 

Head of Energy Utilization Management Bureau, 

Department of Energy (DOE)  

84. Atty. ROBERTO “Boy” N. DIO 

Senior Litigation Partner, Castillo Laman Tan 

Pantaleon & San Jose  

85. Ms. ANNA IRMINA “Minette” B. NAVARRETE 

President, Kickstart Ventures, Inc.  

 

OCTOBER 31 

86. Mr. EDGARDO “Ed” H. ANGELES 

President and CEO, Selegna Holdings Corporation  

87. Mr. ARSENIO “Toto” G. BARCELONA 

President, Harbest Agribusiness Corporation  

88. Dr. CATHERINE “Karen” V. DE ASIS 

Chief Brand Strategist, MKS Marketing Consulting and 

Training Corporation  

89. Mr. ANTHONY OUNDJIAN 

Managing Director and Senior Partner, Boston 

Consulting Group (BCG) Southeast Asia  

90. Mr. LEONCIO “Joey” D. PAZ 

VP - Interbranch Operations and Head of ICT, Simplex 

Industrial Corporation  

91. Ms. MILAGROS “Mila” F. SERING 

COO and Senior Managing Director, Seven Seven 

Global Services, Inc.  
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Please subscribe to “MAP Talks” on YOUTUBE: 
 
https://www.youtube.com/channel/UCeNlKpZ2CZmVkrjh9GNfSoA 
 
Please follow MAP on FACEBOOK: 
 
https://web.facebook.com/map.org.ph 
 
Please connect with MAP thru LINKEDIN: 
 
https://www.linkedin.com/in/mapphilippines/ 
 
Please visit the new MAP Website by clicking the following: 
 
<map.org.ph> 
 
Please join the “MAP Bulletin Board” Viber community by clicking the following: 

 
https://invite.viber.com/?g2=AQB96LUTksl4X03UidOSgWDEPCjwdBfZLGFrjkuDpC1j%2FCpAHFFj0k
gzkmWL2hvc 
 
 
 

https://www.youtube.com/channel/UCeNlKpZ2CZmVkrjh9GNfSoA
https://web.facebook.com/map.org.ph
https://www.linkedin.com/in/mapphilippines/
http://map.net.ph/
https://invite.viber.com/?g2=AQB96LUTksl4X03UidOSgWDEPCjwdBfZLGFrjkuDpC1j%2FCpAHFFj0kgzkmWL2hvc
https://invite.viber.com/?g2=AQB96LUTksl4X03UidOSgWDEPCjwdBfZLGFrjkuDpC1j%2FCpAHFFj0kgzkmWL2hvc

