


We in the Management Association 
of the Philippines (MAP) recently 
launched our campaign against 

malnutrition and child stunting as part of 
our mission to create a positive impact in 
nation-building.

Our initiatives in getting our message 
out there about the urgency of addressing 
this problem are captured in three main 
tracks:

1. Educate: Widen awareness, 
understanding and sense of urgency 
of the problem
2. Encourage: Advocate and pursue 
strategic policy reforms
3. Engage: Foster coordinated 
actions on the ground at the local, 
community and family levels.

We want to raise the level of awareness 
and take part in educating the public about 
this big problem of malnutrition and child 
stunting facing us, its adverse effects and 
what can be done to reverse the trend.

We identified four important segments 

and our messaging will be targeted to their 
specific concerns and sphere of influence. 
We will work with the media in promoting 
awareness among the general public. We 
will work with the academe and the health 
sector so they can contribute to providing 
advice, guidance and technical assistance 
to our real target population—the mothers, 
the families and the communities – who, 
together, are at the front line of raising 
children.

Beyond awareness, we must work with 
institutions that can create and sustain an 
enabling environment to promote better 
nutrition. The goal is to campaign for 
stronger advocacy and support for our 
initiatives to fight malnutrition and child 
stunting. We want to encourage the private 
sector, for instance, to include in their 
corporate social responsibility programs 
direct initiatives, such as feeding programs, 
as well as skills building that many of them 
are doing now anyway. We hope they will 
do more.

The academe and research groups 
can enhance our knowhow by continuing 
research that will give us information on 
where and how we can do better.

Pushing for policy reforms and 
legislations that will holistically address 
malnutrition and child stunting will also 
help create longer-term solutions to embed 
nutrition as a continuing agenda for national 
development.

Last March, President Ferdinand Marcos 
Jr. called on lawmakers to support the 
national effort to end malnutrition when 
he launched a World Bank-funded nutrition 
program that will be rolled out in more 
than 200 towns nationwide. We can help. 
We have a deep bench of experts who can 
join our legislators in crafting the needed 
legislations.

We can complement the Philippine Multi-
Sectoral Nutrition Project initiatives through 

“MAP campaign against 
malnutrition and 
child stunting” (from page 1)
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the programs and activities that we will 
undertake.

Finally, engagement is what matters 
most. We want to engage our members, the 
whole businesses sector and other sectors 
to help address this campaign through 
responsible practices and choices: from 
producing and providing nutritious goods 
and services; to the conduits that actually go 
on the ground to implement; to those that 
can track, evaluate and monitor progress 
of implementation; and to the national 
and local authorities who are mandated to 
undertake and oversee the implementation 
of these meaningful programs.

MAP will collaborate and partner with 
all these key players to complement their 
efforts and initiatives. In the days to come, 
we shall share more concrete details of 
our activities through the three internal 
teams we organized to monitor each track: 
educate, encourage, engage.

Urgent concern

Preventing child stunting matters and it 
is a global concern. We should be worried 
and do something urgently because if we 
don’t, chronic malnutrition will leave 130 
million children stunted around the world 
by 2025. And that is just two years away.

MAP intends to reach out to the agencies 
overseeing the national malnutrition 
program, such as the Department of 
Health, the National Nutrition Council and 
the Department of Social Welfare and 
Development on how the private sector can 
further support the Philippine Multi-sectoral 
Nutrition Program funded by the World 
Bank in reversing child stunting trend in the 
country. We offer our members’ collective 
strength to be a strategic partner from the 
business sector.

We can help. And we hope to do more, if 
given the chance, through MAP’s inclusion 
in the National Nutrition Council as 

independent private sector representative.
Each of us is called to action and help 

save a generation. Being the stewards of 
our future generation, child stunting is a 
shared responsibility of each and everyone 
of us.

We tend to think in terms of big 
contributions but in the end, the big is 
a collection of the small – and if we do 
our parts, every effort will count toward 
changing our numbers and defining a new 
future for all of us and those who will come 
next.

We invite you to join us and be engaged.

The future of our children and our country 
matters to us – and we certainly hope it 
matters to all of you, too. Thank you in 
advance for your contribution in making 
this initiative work. 

This article was lifted from the speech 
of the author, who is the president 
of the Management Association 
of the Philippines at the April 12, 
2023 press conference on the MAP 
Campaign against Malnutrition and 
Child Stunting. She is the founding 
partner and CEO of Du-Baladad and 
Associates.

Feedback at map@map.org.ph and 
dick.du baladad@bdblaw.com.ph.
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NO FREE LUNCH

Leveling Up
By: Cielito F. Habito 

@inquirerdotnet Philippine Daily Inquirer 
/ 04:30 AM April 18, 2023

Many of us who have traveled abroad have probably 
encountered obscure but talented Filipino bands 
providing the entertainment in a hotel lounge or 

nightclub in even the most unlikely places in the world. 
Over past decades, young talented Filipino women have 
found gainful work overseas as entertainers or cultural 
dancers in clubs and lounges, much of them in Japan, 
earning them the term “japayukis.” And every so often, 
we hear of Filipino choral groups topping global competi-
tions overseas.

For the longest time, Filipino artistic talent especial-
ly in the performing arts of music and dance have been 
ubiquitous globally, but mainly at the “retail” level of club 
and lounge gigs or one-off competitions. We have yet to 
see Filipino performers attain the kind of global stardom 
and sustained fan following that Korean K-pop groups like 
BTS, Blackpink, and more have achieved, for example. 
Lea Salonga and Freddie Aguilar were exceptional stand-
outs, but whose fame were largely based on singular per-
formances (for “Miss Saigon” and “Anak,” respectively) 
rather than from a sustained fan base built through suc-
cessive performances and “hits.” There are also members 
of internationally popular groups who are Filipino or of 
Filipino origins, like Arnel Pineda of Journey and Apl.de.ap 
of Black Eyed Peas, but not to belittle their achievement, 
their popularity drew from that of their group, at least 
initially. Like Korea, our goal ought to be to turn talented 
home-grown talents into global stars through a deliberate 
strategy to project the country and its people to world 
prominence.

We see the same story in the medical field. Many 
Filipino doctors abroad have been recognized as best in 
their field, especially in America and Europe. Our nurses 
are sought after and well appreciated overseas for be-
ing among the most competent, hardworking, and caring 
wherever they work. We can rightfully pride ourselves in 
having the best medical professionals in the world—and 
yet we’ve been unable to make our country the preferred 
medical tourism destination it logically should be. Our 
neighbors Singapore and Thailand have beat us in a game 
we should have the clear edge in.

Back to creatives, President Fidel V. Ramos had 
dreamed in the 1990s of turning the Philippines into the 
“Broadway of Asia,” and made this part of his “pole vault-
ing strategies” to catapult the Philippine economy into “ti-
ger” status. Then and now, Filipino theater artists, direc-
tors, and support staff have been hired for such theater 
productions staged in Singapore, including my friend and 

acclaimed theater director Bart Guingona, who has many 
stories to tell. Even as our neighbor seems to have had 
better claim to the “Broadway” title, it remains an oppor-
tunity for us, if we manage to do things right.

Thanks to streaming services like Netflix, our films 
and telenovelas can now reach paying viewers overseas 
with similar cultural temperaments to ours. Filipino de-
signs and designers in furniture, apparel, jewelry, and 
others find wide appeal worldwide as our designers are 
said to be better attuned to western tastes than their oth-
er Asian counterparts. But beyond a few names like Ken-
neth Cobonpue and Monique Lhuillier, the Philippine brand 
in design has yet to attain global prominence.

Filipino cuisine is also not as well projected overseas, 
as Filipino restaurants abroad seem mostly content with 
catering to Filipino expats. Thailand, on the other hand, 
has made a deliberate strategy to brand themselves as 
“Kitchen of the World,” fostering fine dining restaurants 
that target western and oriental palates alike, and gun-
ning for Michelin star ratings.

Talk has been going on for many years about project-
ing the Philippine brand, be it in goods, services, or cre-
ative products, but little has really happened. It needs the 
top level push, ample budgets, and orchestrated actions 
that Korea and Thailand, for example, propelled their own 
drives with. There are so many lessons our neighbors are 
teaching us. Our leaders would do well to simply take 
note, copy, and adapt those lessons to our own peculiar 
circumstances. But we have to level up our ambition, and 
level up our actions to pursue them, to get somewhere.

cielito.habito@gmail.com
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                 invites all MAP members to join us on April 20, 12nn-
2pm at Dusit Makati for a discussion on the Effects of Index 

Rebalancing on Price and Market Behavior with MSCI, PSE, FMAP/
SunLife, Credit Suisse, and BDO Capital.

 

Register at:
 https://bit.ly/sharephil202304?utm_source=map&utm_medium=viber&utm_campaign=gmm
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